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Who we are

• Mission: accelerate transition to RE economy 
by making solar mainstream
– Climate change
– Energy independence

• Formed in 2001 after a successful 
$100Million revenue bond campaign in SF

• In 2003 began to focus on state-level policies
• Work as coalition, actively in 16 states
• 43,000 members throughout the US





polling

1) Should the legislature support solar?
2) How much are you willing to pay?

Q1 Q2

Florida (2008): 85% 81% ($1/mth)

Texas (2007): 84% 81% ($1/mth)

Arizona (2007): 87% 78% ($5/mth)

California (2005): 77% 56% (50¢/mth)



motivating, mobilizing…

• Building broad based support
• Web-based efforts
• Media
• CA story



building coalitions

• Groups supporting solar:
– Public health
– Energy independence
– Climate change
– Green economy
– Potential customers
– Cities & counties
– Religious
– Utilities



web-based community building
Web 1.0: broadcast info, one-way flow
• 43,000 members throughout US
• Action alerts, newsletters, etc

…Web 1.0 is where Vote Solar lives today…
…Web 2.0 is perhaps where we’ll live soon…

Web 2.0: user-generated, multi-directional flow
• Mapping/video
• Energy alternative.com
• Twitter, Facebook, meetup.com, YouTube



Ethan Zuckerman’s 
Cute Cat Theory for Digital Activism

• Web 1.0 was made for physicists to share research papers
• Web 2.0 was made to allow people to share pictures of cats

source: http://www.ethanzuckerman.com/blog/2008/03/08/the-cute-
cat-theory-talk-at-etech/



web 2.0: the power of mobs…
Twitter:
• Choose your flocks, follow, and be followed
• Answers the question: what are you doing 

now…and now…and now…

Why bother?
• Social activism: Alaa Abd El Fattah, Egytian

blogger
• Post updates by cellphone during session
• Super Tuesday



Twitter & Google on Super Tuesday



Google Maps, YouTube, & media

• Tunisian activists, with help of 
planespotters, track Tunisian 
presidential aircraft.

• Foreign Policy magazine published an 
article on the First Lady’s shopping 
sprees on Tunisian taxpayer money

• http://www.dailymotion.com/video/x2uv4
a_tunisie-avion-presidentiel-a-quoi-
e_news



web 2.0: 
real grassroots

• Example: NY 
Alternative Meetup
Group: 398 
members, largely 
strangers get 
together to talk 
about RE issues.



CA story

• $3.25B incentives for 3000MW of PV 
• $100M solar hot water incentives
• Incentives decline over 9 years
Goals:
• To create a ‘self-sufficient’ solar industry
• Homebuilders required to offer solar on all 

new homes by ~2012

…Herculean 3-year effort…



Environmental Groups

Industry Associations

Government

starring:



…with well-placed publicity



…voluminous calls to legislators

Constituent contacts per issue by CA Assemblymember Koretz

Courtesy of Environment California



the element 
of surprise:



THANK YOU!

Gwen Rose
The Vote Solar Initiative

www.votesolar.org
(415) 817-5060

gwen@votesolar.org
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